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ABSTRACT

This Policy Brief provides analysis of key issues on the online 
extremism prevention policy in Kazakhstan, as well as a summary 
of brief results of a comprehensive study of the narratives 
and attitudes broadcasted by violent extremist organizations 
through online platforms. Recommendations were made based 
on the data obtained to the main stakeholders involved in the 
prevention of violent extremism.

INTRODUCTION

The informational countermeasures against violent extremism in Kazakhstan are 
based on direct bans and restrictions on access to Internet resources just as in 
some of the Central Asian countries. The government removes more than 100,000 
materials from the Internet space every year in an attempt to stop the spread of 
extremist materials.1 However, according to SecDev experts, blocking extremist 
accounts has only a temporary effect. New sources are replacing the removed 
ones and extremist groups are improving their methods of work in a virtual 
environment every time.2 

In addition to banning and removing content, the government of Kazakhstan also 
conducts a wide range of information and educational activities to reduce the 
impact of extremist propaganda. However, the effectiveness of these events is 
questionable, since they are formalized and aimed more at promoting «traditional» 
Islam, rather than involving representatives of different religious groups in a 
constructive dialogue. In general, there is a lack of “soft” and inclusive ways of 
countering extremist ideas that are more stable and effective in combating the 
propaganda of violent ideologies in the virtual space in the state policy. 

In this regard, it is important that countering extremist ideology is accompanied by 
verified strategic communication with target groups, as well as the development 
of effective counter and alternative narratives based on the study of the features 
of the digital ecosystem used by extremist groups and individual radical preachers 
for spreading their ideas.

This Policy Brief is based on the results of a comprehensive study conducted 
to examine the meanings/implications, ideas, attitudes, messages created by 
extremist groups, individuals and disseminated online by them among residents of 
the Central Asian region. The main methods of data collection were desk research 
of available sources, content analysis of online platforms, and a questionnaire 
survey of young people aged from 18 to 35.
 

1 A new system for monitoring social networks in the Republic of Kazakhstan will be presented this fall,  https://
profit.kz/news/53376/Novaya-sistema-po-monitoringu-socsetej-v-RK-budet-predstavlena-osenu.
2 Jihadist Networks Dig in on Social Media Across Central Asia https://foreignpolicy.com/2020/11/11/online-
extremism-central-asia-islamic-state-terrorism.

The Policy Brief was prepared within the framework of the 
project “Strengthening Resilience to Radicalization and 
Disinformation in Central Asia” implemented by Internews 
in Kyrgyzstan, Kazakhstan, Tajikistan, Turkmenistan and 
Uzbekistan with financial support from the European Union.

Responsibility for the content of the publication lies with 
the Research Center for Religious Studies of Kyrgyzstan and 
Internews. The opinions presented in this publication do not 
represent the official views of the European Union.

The study authors and the donor do not share the point of view 
and do not support the views of radical authors, whose ideas 
and messages are presented in this study.
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POLICY ISSUES

The following problems can be identified in the policy of countering violent extrem-
ism in Kazakhstan based on the study of program and conceptual documents, as 
well as a review of information activities by government agencies:

First, the prevention of extremism in Kazakhstan is based on the idea of confront-
ing “non-traditional” and “destructive” religious movements. It is the susceptibility 
of citizens (especially of young people) to “non-traditional” religious beliefs that 
is seen as the main reason for radicalization. Thus, the plot of most information 
materials is reduced to the opposition of “traditional,” “correct” Islam to “wrong,” 
“alien” Islam. Representatives of religious minorities, mainly adherents of the fun-
damental and literal interpretation of Islam, are considered the main «carriers» 
of radical ideology. It is noteworthy that in recent years, theatrical performances 
have appeared where the situation with the radicalization of citizens is played up. 
Their plot also boils down to the conflict between “alien” Islam and the traditional 
values of Kazakhstani society.

Secondly, blocking and prohibiting Internet sites, pages on social networks and cer-
tain materials on the Internet remains the main way to combat radical messages in 
the mass media. To do this, the specialized department represented by the Ministry of 
Information and Social Development of the Republic of Kazakhstan monitors the infor-
mation space and identifies materials with radical and prohibited content. The list of 
religious literature and information materials recognized as extremist and prohibited 
for import, publication, and distribution on the territory of the Republic of Kazakhstan 
is published and updated annually on the website of the Committee on Legal Statis-
tics and Offenses of the General Prosecutor’s Office of the Republic of Kazakhstan. To 
date, the list consists of 877 materials.4 

At the same time, citizens of Kazakhstan who studied in foreign theological educational 
institutions, are considered to be the main sources of the spread of radical ideology5  
which led to the strengthening of the control of the departure of Kazakhstanis abroad 
for receiving religious education by law enforcement agencies. In general, such a poli-
cy, according to international organizations, led to the restriction of religious rights and 
citizens’ access to information.6  

Thirdly, the quality of materials produced for the purpose of counter-propaganda 
leaves much to be desired. A huge array of information materials is produced annu-
ally in Kazakhstan for the «formation of immunity to radical ideology, zero tolerance 
for radical manifestations in the sphere of religious relations.»7 These materials are 
produced mainly by specialized government bodies (departments of religious affairs) 
and their subordinate organizations in various genres and formats, including doc-
umentaries, videos, posters, articles, and podcasts. There are also printed publica-
tions in the form of books, magazines, and brochures. An example is the website of 
the Center for the Study of Religion under the akimat of Nur-Sultan (http://cipr.kz), 
which contains over 80 videos on the topic of preventing violent extremism. Among 
non-state actors producing anti-extremist content, one can note the Spiritual Direc-
torate of Muslims of Kazakhstan and the “Asyl Arna” TV channel, as well as private 
initiatives of journalists and public organizations.

Thus, the general problem of the policy of counteracting violent extremism is its 
obsession with the theological aspect of the problem of radicalization. As a result, 
information materials are aimed at increasing the religious literacy of citizens and ex-
plaining the dangers of “non-traditional” or “destructive” religious movements. While 
the complex nature of online radicalization and the peculiarities of the modern digi-
tal environment, where engagement and recruitment have their own characteristics 
is not taken into account. 

The main program document in the field of combating extremism and 
terrorism is the State Program on Countering Religious Extremism 
and Terrorism for 2018-2022.3 According to this program, the policy 
of preventing violent extremism in Kazakhstan is carried out in 
several directions: production of information materials on counter-
propaganda and raising awareness of risk groups on the theme of 
extremism and terrorism; monitoring the information space in order 
to identify and prohibit materials with radical and prohibited content; 
conducting outreach work with target groups, and other types of 
activities carried out by specialized institutions on the ground.  

3 State Program on Counteracting Religious Extremism and Terrorism in the Republic of Kazakhstan for 2018-
2022, http://knb.gov.kz/ru/article/ob-utverzdenii-gosudarstvennoi-programmy-po-protivodeistviu-religioznomu-
ekstremizmu-i.

4 http://pravstat.prokuror.gov.kz/rus/o-kpsisu/spisok-religioznoy-literatury-i-informacionnyh-materialov-priznannyh-
ekstremistskimi-i.
5 The State Program on Counteracting Religious Extremism and Terrorism in the Republic of Kazakhstan for 2018-
2022.
6 Fighting extremism in Kazakhstan: where are millions going? https://cabar.asia/ru/borba-s-ekstremizmom-v-
kazahstane-kuda-uhodyat-milliony.
7 Plan of measures for the implementation of the State Program on Counteracting Religious Extremism and 
Terrorism in the Republic of Kazakhstan for 2018 – 2022.

http://pravstat.prokuror.gov.kz/rus/o-kpsisu/spisok-religioznoy-literatury-i-informacionnyh-materialov-priznannyh-ekstremistskimi-i
http://pravstat.prokuror.gov.kz/rus/o-kpsisu/spisok-religioznoy-literatury-i-informacionnyh-materialov-priznannyh-ekstremistskimi-i
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PECULIARITIES OF  
THE SPREAD OF THE 
RADICAL CONTENT  
IN KAZAKHSTAN

To effectively counter extremist propaganda, it is necessary to take into con-
sideration the particularities of their distribution through social networks, as 
well as to identify key narratives that can lay the foundation for the radicaliza-
tion of vulnerable groups of citizens.

The automated monitoring of social networks was carried out in the Brand 
Analytics platform to conduct a content analysis. The selection of materials 
was implemented using keywords and expressions previously specified by 
country experts. 

It is important to note that automated data collection demonstrated that Ka-
zakhstan is the leader among all CA countries in terms of the number of 
mentioned keywords and expressions. The prevalence of the statistics of 
mentions in Kazakhstan (and in the Kazakh language) is explained by the fact 
that in Kazakhstan, in comparison with other Central Asian countries, more 
people have access to the Internet, respectively, they produce more com-
ments, posts, etc., than users from other CA countries. After «cleaning» and 
manual analysis of the results of monitoring social networks in Kazakhstan, a 
collection of 1 374 materials was compiled.

126 565
messages

After the initial «cleaning» 
of irrelevant content, the 
number of messages in the 
Kazakh segment amounted 

THE MONITORING 
COVERED THE 
TIME PERIOD 
FROM 

01.01.2019
01.05.2020

The analysis of the content of the collected materials showed that the 
relevance of the content to the research topic in public social networks in the 
Kazakh language is rather low. The overwhelming majority of publications are 
neutral references to given words and expressions and cannot be classified 
as extremist propaganda.

to
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Regarding the distribution format, an important feature of many of the studied 
channels is their cross-platform nature, i.e. representation simultaneously on 
different platforms (YouTube + Instagram, YouTube + Facebook, etc.). This indicates 
that radical bloggers are using advanced tools to promote themselves and their 
content on social media. The tendency is that the larger the audience, the higher 
the level of professionalism of maintaining channels and pages. 

The study has demonstrated that Russian is the main language for the 
dissemination of extremist narratives on social networks and online platforms. 
There was significantly less material in the Kazakh language. Among Kazakh-
speaking sources, only a few channels can be noted where ultra-conservative 
Islamic ideas are voiced, and in some cases they engage in hate speech towards 
Jews and Western countries. 

The study showed that in the conditions of Kazakhstan we are talking about a 
decentralized and often anonymous spread of extremist narratives which, even 
with the presence of a system for monitoring and identifying prohibited content, 
gets into the social network. The identified cases of extremist content cannot be 
attributed to any terrorist group or organized community. In some cases, these 
are individual preachers who have taken an opposing position in relation to the 
official clergy in the country. Russian-speaking Islamic bloggers of Dagestani ori-
gin, whose channels are not yet blocked by the Kazakh government, may also be 
influential.

In particular, it is worth paying attention to the pages of Sheikh Abdullah Kostek-
sky, an Islamic preacher from the North Caucasus, a former Sharia judge (qadi) of 
the extremist organization called «Imarat Kavkaz,»8 who is accused of terrorism 
and is under the search in Russia.9 Although most of the preacher’s content is 
devoted to general theological issues, in some videos the author broadcasts the 
radical ideas in matters of faith, calling his followers to oppose the taguts, to pub-
licly point out their mistakes, to hate with all their hearts and even to fight against 
them, as the Mujahideen do and thereby do a good deed for Muslims around the 
world. Judging by his video messages, residents of Central Asia also come to him 
with questions.

CHANNELS  
OF DISSEMINATION

8 Kadi of the «Caucasus Emirate»: blogger Tumso Abdurakhmanov is the best Mujahid, https://www.kavkazr.
com/a/30271258.html.
9 Denis Sokolov: Post-Soviet Muslims in exile, https://caa-network.org/archives/8862.

The channels of radical 
preachers on YouTube and 
Instagram enjoy the greatest 
coverage. 

In particular, the Instagram page of another Islamic preacher of Dagestan origin, 
Abu Umar Sasitlinsky, has more than 480,000 followers. It is difficult to say what 
is the share of the audience is Kazakhstani, however, judging by the comments, 
Kazakhstanis are widely represented in it. 

The total number of 
subscribers of all the 
channels identified in 
the study is more than

700,000   
people.
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is a narrative that is often found on social networks with reference to individual 
suras of the Quran. In them, the sacralization of martyrdom borders with calls for 
jihad. In particular, the monitoring revealed multiple re-posts by ordinary users 
of quotations from the book «Interpretation of the Holy Quran» by al-Saadi in 
the translation of E. Kuliev, which is considered «non-recommended» literature in 
Kazakhstan.12 In particular, there was a post in “Odnoklassniki”: “Do not call those 
who died on the path of Allah: “Dead people!” “On the contrary, they are alive, but 
you do not feel it,”13 where there is a glorification of militant Islamism. A similar 
text - «Prepare as much as you can, strength and war horses against them...», 
which calls to prepare to conduct hostilities against the enemies of Allah and the 
enemies of Islam. This interpretation of the hadith can serve as a strong reason for 
recruiting militants into the ranks of extremist organizations. Young people with a 
criminalized worldview that romanticize participation in armed confrontation and 
the use of violence against “enemies” can be especially vulnerable.

KEY VIOLENT 
NARRATIVES

Based on the results of the content analysis, the following 
groups of narratives were identified that fall under the cat-
egory of extremist, as well as hate speech and disinforma-
tion:

10  https://www.facebook.com/koran.sunna.media/ (date of access – December 7, 2020).
11  Ibid.

12 Those who served time «for the book» seeks to ban it, https://rus.azattyq.org/a/delo-ablaykhana-chalimbaeva-
kniga-bez-zapreta/28811186.html (date of access- November 17, 2020).
13 https://ok.ru/profile/575872493712/statuses (date of access – November 18, 2020).
14 http://www.facebook.com/100010900995603/posts/955889198117771 (date of access - October 20, 2020).
15 Ibid.

In several channels, where neutral content predominates, materials were found in 
which there are calls to resist kafirs and stay away from them and their symbols. 
For example, on the channel “Ханафилер аймағы” there was a post about how 
one should avoid “Allah’s enemies’ holidays.” While the imitation of other religions 
and congratulations to infidels on their holidays are haram and apostasy. Another 
source for justifying hostility towards kafirs is Nasiruddin al-Albani. With reference 
to this scientist, ordinary users publish material on Facebook, through which the 
idea of a hostile environment of Muslims is broadcasted. “We are happy with our 
alienation” (translated from Kazakh «Біз осы бөтендігімізбен бақыттымыз») – in 
a post with such a title, the author invites Muslims to be proud of their detached 
position, since, according to the Messenger of Allah, “religion began and ended as 
someone else’s. And let there be Tuba (the tree of paradise) for the alienated one who 
follows me and corrects the violations of my Sunnah.” 14  At the same time, Muslim 
enemies define a wide range of categories: “polytheists, Sufis, ignoramuses, Kharijites 
supporting secularism, liberals.”  15 

is one of the most widespread extremist narratives. The main plots in this case are 
related to criticism of secular institutions that contradict the norms of Islam. For 
instance, the Quran Sunnah page, a popular publication on Facebook10, promotes 
the idea that Islam is the main and only source of truth, and the Sharia court is 
the only legitimate court. Therefore, a true Muslim must reject both this society 
and its laws, and «there must be a clear line between Islam and the kufr»11. Thus, 
according to this material, the source of Sharia - Allah - is above any laws, and 
whoever doubts this truth is a kafir, the enemy of Allah and all worshipers. This 
narrative has the potential to involve wide social circles in its orbit, especially 
conservative and protest groups that are disenchanted with formal institutions, 
do not ordinary trust the courts and consider the government to be unjust. 

Conflict opposition between secularism and religiosity 1.

2.

3.

The glorification of jihad and calls for  
self-sacrifice on the path of Allah  

Promotion of intolerance and justification of 
violence against «kafirs»  
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Xenophobia and propaganda of ethnic exclusivity  4.

is a narrative characteristic of Kazakh-speaking authors. As the analysis has shown, 
the main targets of enmity in this case are ethnic minorities in Kazakhstan and the 
Chinese. An example of this is the post of an ordinary Facebook user who objected 
about the marriage of a Kazakh woman to a Chinese citizen.16 The author of the 
post describes how he went to Astana to interfere with this wedding. At the same 
time, he raises the topic of Chinese expansion and possible negative consequences 
for the country, which is popular among the population of Kazakhstan. The main 
message is that the 1.5 billion population of China is a threat to Kazakhstan, and 
the Kazakh people should not allow the Chinese to “enslave” them. The text was 
shared by many people on Facebook and caused a flurry of xenophobic comments 
from other users.

Demonization of the collective West. 5.

A separate segment of narratives are the stories and texts about the destructive 
influence of the West on Islamic societies. In these materials, the current situation 
in the world is presented as a constant struggle between Western countries and 
the Islamic world. For example, the video on the channel «Voice of Truth» on the 
theme “The world is preparing for the Dajjal” 19 talks about the Dajjal - a false messiah 
in the Islamic tradition, who misleads the population of the planet, preparing mail 
for his own parish, which will mark the end of the world. The modern culture of a 
secular society, artists, and musicians who promote permissiveness contribute to 
the “disorientation” of society: “... the world is gradually turning upside down and mo-
rality and ethics are replaced by debauchery, permissiveness, and general madness.” 
Furthermore, the material voiced the thesis that the norms of a secular society are 
to blame for this development of mankind, and Western culture is equated with 
deceiving Dajjal. 

Disinformation through religious propaganda 6.

has become significant in connection with the threat of coronavirus. A review of 
online platforms has shown that some Islamic resources have become one of the 
main sources of disinformation on the pandemic. An illustrative example is a video 
on YouTube channel Namys.TV, popular in Kazakhstan, with an audience of about 
190,000 subscribers, which talks about the fact that the coronavirus was invented 
to reduce the population of humanity. There is a conspiracy theory that Western 
billionaires such as Bill Gates specifically inflating the myth of coronavirus to intro-
duce universal vaccination and thereby to make people fruitless. User comments 
show that the idea is well «sold» to believers and people with a low level of edu-
cation. Such videos are the reason for not only the reduction of citizens’ responsi-
bility in the conditions of quarantine, but also to strengthen the xenophobic and 
conspiracy idea about the secret conspiracy of the Jews, the secret government 
against Muslims.

The next target of hate speech are the Dungans, an ethnic minority in Kazakhstan, 
with its representatives and Kazakh youth clashed in February 2020.17 In the wake 
of this conflict, a video was released on the Namys TV channel, where the comments 
of the deputy of the Mazhilis are voiced, who blames the Dungans themselves 
for what happened, their isolation and alleged unwillingness to integrate into 
Kazakhstani society. According to the comments the video created wide resonance 
(16,000 views and 1,700 likes) and also generated extremely negative and hostile 
comments about Dungans.18 

16 http://www.facebook.com/100000551591719/posts/2502582263103469.
17 https://rus.azattyq.org/a/kazakhstan-zhambyl-region-conflict-/30423627.html.
18 https://www.youtube.com/watch?v=EUlsBSsuq_I&ab_channel=NAMYSTV.

The video sets a dangerous precedent, as it creates 
a narrative that dehumanizes ethnic minorities and 
provokes an increase in xenophobia, which can lead 
to ethnic discrimination and justification of violence 
against minorities.  

19 https://www.youtube.com/watch?v=Y6YkBKvGKfA&ab_channel=%D0%93%D0%BE%D0%BB%D0%BE%D1%81
%D0%98%D1%81%D1%82%D0%B8%D0%BD%D1%8B.
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VALUE AND  
IDEOLOGICAL  
ATTITUDES OF  
KAZAKHSTANI YOUTH

Given that one of the key target groups of extremist propaganda is youth, a 
survey was conducted to study their media needs, media needs and value 
attitudes. The survey was conducted from November 22 to December 
6, 2020 in all regions of Kazakhstan, covering all 14 regions and cities of 
republican significance. 

20 Of these, 48.7% are men, 50.8% are women, 0-5% did not indicate gender. Of the total number of 
respondents, respondents aged 18-21 were 32.1%, 22-25 - 30% and 26-35 - 37.8%. By place of residence, 
63.4% are urban dwellers and 36.6% are rural dwellers. According to the level of education, 50% have higher 
education, 19.9% - secondary specialized, general secondary -12.9%, 13.2% - incomplete higher education, 
2.6% - have an academic degree and 0.9% - incomplete secondary education.

• Social networks are the primary source of information for young Ka-
zakhstanis. Sixty percent of respondents receive information about 
news in the world and the country from social networks. Forty-five 
percent of survey participants also receive this information from You-
Tube. Another source of information for the respondents is commu-
nication on instant messengers or live with friends and family; 

• Despite the fact that for many Kazakhstanis, social networks are a 
source of information about news in the country and the world, for 
the majority of respondents (82.6%), social networks are primarily an 
opportunity to communicate with relatives and friends;

• Ethnically, there are no obvious social barriers among Kazakh youth 
- the majority are friends and communicate with representatives of 
different nationalities. Obviously, this is due to the prevailing mul-
ticultural environment in the country: 57% of the respondents fully 
agreed that they have many friends of other nationalities. An addi-
tional 19% of respondents agree with this statement. It is also indica-
tive that a tolerant attitude towards international marriages prevails 
among Kazakhstani youth: 37% completely agree that «marriages 
between people of different nationalities are quite acceptable,» and 
27% strongly agree;

• However, in terms of religious groups, there is some social distance. 
The statement “Muslims and Christians have a lot in common” was 
supported by 56%, while 41% of respondents rejected it. At the same 
time, rural residents are more inclined to disagree with the statement, 
which is probably due to the relatively high level of conservatism of 
rural residents;

were interviewed at the 
age from 18 to 35 years20.

A total of  1002 citizens of the RК

As a result, the  
following main results 
were obtained:
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• Most of the young people surveyed are confident that the rights of be-
lievers are respected in the country. At the same time, young people are 
inclined to ensure that Muslim women have the opportunity to wear the 
hijab everywhere. The analysis disclosed that age is a very important deter-
minant factor in this matter. Representatives of the older cohort of young 
people (26-35 years old) have a more negative attitude towards wearing hi-
jabs and more often express their disagreement with the idea that women 
can wear religious clothes everywhere. Conversely, young people between 
the ages of 18 and 21 are more tolerant about wearing Muslim women’s 
clothing in public. Gender also influences the opinion of young people on 
this issue: women more often express the opinion that the right of Muslim 
women to wear the hijab should be respected everywhere; 

• Youth is characterized by more ambivalent attitude about the influence of 
religious leaders on the political life of the country. Half of the respondents 
would like religious leaders to have a greater influence on political life (50%) 
- this opinion is more often found among the youth of the village (56%) and 
representatives of the youngest age group, 18 to 21 year olds (57%);

• An important indicator of the value and ideological preferences of young 
people is their attitude to Western culture. The poll showed that among the 
new generation of Kazakhstanis there is no dominant opinion about the in-
fluence of Western culture on morality and spirituality in the country: 46% 
of respondents to one degree or another agree that Western culture harms 
morality and spirituality, and 52% of respondents disagree with this state-
ment. The analysis showed that men, rural residents, and older age groups 
of young people tend to have a more conservative view, which states that 
Western culture negatively affects spirituality and morality in Kazakhstan. 
Women, urban dwellers, and youth between the ages of 18 and 21 are less 
inclined to think about the harm of Western culture. Regarding Halloween, 
young people have a more consolidated point of view. About 57% of re-
spondents agreed with the statement that “it is necessary to ban the cele-
bration of Halloween in our country, as it is contrary to our traditions and 
culture.” 41% of respondents disagree with this point of view;

• Young people strongly oppose insulting religion in society. The overwhelm-
ing majority support the view that people who offend religion should be 
severely punished. At the same time, criticism of religion in social networks 
is unlikely to be able to involve a mass youth audience - most young people 
would prefer to stay on the sidelines or will not argue with the author of 
the material.

For specialized state bodies (Committee on Religious Affairs of the Ministry of 
Information and Social Development of the Republic of Kazakhstan):

RECOMMENDATIONS21

21 More detailed recommendations for communication campaigns by the media, non-governmental organizations, 
government agencies and religious leaders in order to prevent violent extremism among the population are set out 
in the corresponding communication strategy for Kazakhstan.

It is necessary to introduce approaches of strategic communication into the 
policy of information counteraction to extremist propaganda. This includes 
clearly defining target groups and stakeholders, messages and communica-
tion channels. At the same time, it is very important that strategic communi-
cation be aimed at building trusting relationships with target audiences and 
is based on the principles of observing the rights and freedoms of citizens, as 
well as non-discrimination of religious, ethnic, and other minorities.

In this regard, it is necessary to help strengthen the work of civil society in 
the field of prevention of hate speech and extremism in social networks. This 
requires capacity building programs for activists, NGOs, and media represent-
atives who can specialize in generating alternative narratives that promote the 
values of inclusion, tolerance and dialogue between different communities.

A set of alternative narratives is proposed to include supporting messages 
regarding discriminated and demonized groups in social networks. It is very 
important to reduce social prejudices and fears against “others,” constructed 
through extremist propaganda. This primarily concerns practicing Muslims, 
ethnic minorities, and those belonging to non-Muslim religions.

The work of the relevant departments should be reoriented from propaganda 
work to building communications with different parties falling into the object 
of extremist resources. For this, it is important to use more effective tools for 
influencing the mass consciousness, such as feature films, public service an-
nouncements, children’s literature, and school textbooks.

It is necessary to popularize the unifying ideas within the framework of coun-
tering the ideology of ethnic exclusivity. For example, in television productions 
and children’s literature it is required to avoid the reproduction of the visual 
image of that «Kazakhs are- hosts,» «other nationalities are- guests.» In gener-
al, in the Kazakh-language media, it is necessary to increase the representation 
of other ethnic groups as full-fledged members of Kazakhstani society. 

1.

2.

3.

4.

5.
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It is proposed to develop and expand joint projects in the fight against 
extremist narratives in social networks with the support of internation-
al donors and research organizations. It is very important to develop a 
methodology for recognizing hate speech and manipulation based on the 
best international practices. 

To launch a media campaign to increase religious tolerance and promote 
the values of inclusion among Kazakh youth. It is important that the cam-
paign offers alternative narratives to extremist ideas, such as the fight 
against infidels, the division into “us” and “them,” demonization of secular 
institutions and more. At the same time, it is necessary to take into account 
the needs of different categories of youth. The study has demonstrated 
that conservative and traditionalist attitudes are also quite strongly ex-
pressed in the youth environment. Alternative narratives should be aimed 
at finding common interests and unifying values in the form of support for 
loved ones, family, and personal development.

FOR THE MEDIA 
AND CIVIL SOCIETY 
REPRESENTATIVES:

1.

2.

International organizations need to increase 
support for media projects in the field of combating 
hate speech and raising the culture of media 
consumption among young people.

This document is based on the study, «Radicalism Online: An Analysis of the Meanings, 
Ideas, and Values of Violent Extremism in Central Asia, which can be found on the 
websites of Internews and the Research Center for Religious Studies, as well as 
relevant country communication strategies.


