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This Policy Brief provides analysis of the key issues of online ex-
tremism prevention in Kyrgyzstan, as well as a summary of a 
comprehensive study of the narratives and attitudes broadcast-
ed by violent extremist organizations and leaders through on-
line platforms. Recommendations were made based on the data 
obtained to the main stakeholders involved in the prevention of 
violent extremism in media space.

ABSTRACT INTRODUCTION  

The Policy Brief was prepared within the framework of the project 
“Strengthening Resilience to Radicalization and Disinformation in 
Central Asia” implemented by Internews in Kyrgyzstan, Kazakhstan, 
Tajikistan, Turkmenistan and Uzbekistan with financial support from 
the European Union.

Responsibility for the content of the publication lies with the Research 
Center for Religious Studies of Kyrgyzstan and Internews. The 
opinions presented in this publication do not represent the official 
views of the European Union.

The study authors and the donor do not share the point of view 
and do not support the views of radical authors, whose ideas and 
messages are presented in this study.

1 In 2019, 97 websites and 300 accounts were blocked in Kyrgyzstan for propaganda of extremism - https://
barometr.kg/v-kyrgyzstane-v-2019-godu-zablokirovali-97-sajtov-i-300-akkauntov-za-propagandu-ekstremizma
2 Inga Sikorskaya. Kyrgyzstan: Anti-Extremist Strategies Needs Refinement - https://cabar.asia/ru/kyrgyzstan-
antiekstremistskie-strategii-nuzhdayutsya-v-dorabotke 
3 Extremism in Central Asia Online - https://www.ritmeurasia.org/news--2020-07-13--ekstremizm-centralnoj-azii-v-
rezhime-onlajn-49908. 
4 The list of extremist materials -  http://minjust.gov.kg/ru/content/950.   The list of blocked resources and the 
reason for their blocking - https://megaline.kg/klientam/zablokirovannyie-resursyi/.

Despite ongoing efforts to counter violent extremism, the issue is still on the 
agenda of the Central Asian states. In 2019, 97 websites and 300 accounts 
on social networks were banned and blocked by the decision of the courts 
of the Kyrgyz Republic and the information materials published there were 
recognized as extremist and terrorist1.  . According to the Ministry of Internal 
Affairs, 83 websites and 33 accounts on social networks have already been 
blocked in 2020 for the dissemination of extremist and terrorist content. 685 
extremist materials inciting sectarian, interregional and interethnic strife 
were found and removed. In general, experts note the growth of this kind of 
Internet pages, despite the taken actions to combat extremist propaganda, 
adopted programs, developed strategies and created response centers.2 
This kind of increase demonstrates the inadequacy and inefficiency of the 
established practice of blocking sites containing extremist content, which 
has already been indicated in previous studies and speeches of specialists3. 
Citizens also receive and in some cases, distribute extremist content. 
Insufficient blocking of sites also demonstrates the activity of accounts and 
sites banned in the country4. Thus, a manual monitoring showed that the 
list of extremist materials published on the official website of the Ministry 
of Justice of the Kyrgyz Republic has active links to the websites of banned 
organizations. 
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The system also illustrated that 76.3% of users were male, 18.3% were 
female, and about 5.4% were not identified. The rest of the materials 
are on platforms such as Instagram, Twitter, YouTube, and Telegram. 
Messages in “Odnoklassniki” are long and full-fledged posts (long reads) 
with different teachings about Islam, bringing the verses of the Quran, 
Hadith, etc. Whereas messages on Facebook are distinguished by short 
posts that contain hate speech. 

5 Extremism in Central Asia Online - https://www.ritmeurasia.org/news--2020-07-13--ekstremizm-centralnoj-azii-v-
rezhime-onlajn-49908.
6 How has the pandemic affected digital technology?- http://kabar.kg/news/kak-pandemiia-povliiala-na-tcifrovye-
tekhnologii/
7 The objectives of the survey of youth in Kyrgyzstan were to determine the values and characteristics of youth 
media consumption for the development of a communication strategy.

The epidemiological situation in the country and in the world has played 
an important role in the actualization of the issue of countering extremism 
online. Although COVID-19 limited the movement of the population including 
members of extremist and terrorist organizations, it pushed for a technological 
shift in the focus of extremist activities online. The process of recruiting new 
recruits into the ranks of extremists and destabilizing the situation in the 
region continues5. Moreover, the crisis phenomena caused by the pandemic 
in the social, economic, and political spheres of the country created a fertile 
ground for propaganda and recruiting activities. The forced restriction of 
movement, the transition of work and education to online increased access 
and consumption of the Internet and influenced the development of digital 
technologies6. 

The above demonstrates the need for more than just monitoring and 
blocking social networks and platforms containing illegal content. But most 
of all, this demonstrates the need to study the content of violent extremist 
propaganda and implement a country communication strategy to counter 
extremism based on a preliminary analysis of the environment.

This Policy Brief contains the findings of a study on the issue of radicalization 
leading to violent extremism in Kyrgyzstan. The study was based on the 
study of content created by banned extremist groups and propagandists 
disseminating it online in three languages (Russian, Uzbek and Kyrgyz) from 
January 1, 2019 to May 1, 2020, as well as based on the  survey of Kyrgyz 
youth aged 18-357.

CHANNELS AND 
PROPAGANDISTS

The intensity of extremist propaganda depends on the platform and open-
ness of access to the consumer audience. Publications on social networks 
often become a source of hate speech, which is especially reflected in the 
comments on publications on religious and other topics. Violently extremist 
narratives in social networks are random in nature, associated with the dis-
semination (reposting) of existing material. Well-thought-out violent extrem-
ism propaganda is extremely rare, often includes material related to criticism 
of the socio-political situation in the country, the secular nature of the state 
and discussion of the role of Muslims.

33 791

The number of 
messages for the 
Kyrgyz segment was 

1116

According to the results of the 
subsequent manual sorting of 
relevant content,

messages were selected. 

Facebook «Одноклассники» «Вконтакте»

48% 28% 20%

Their study showed that the overwhelming majority of data containing 
hate speech were published on  
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8 https://vk.com/id368460681.
9 https://www.YouTube.com/watch?v=eVZQVfRA2wQ&feature=share (published in March 2019), The channel 
contains more than 100 videos, was created in September 2017, has videos in Russian, Turkish, Azerbaijani, English, 
5, 61 000 subscribers. 585,003 views. The channel is active.
10 https://www.YouTube.com/watch?v=7afNYz3VtcE&feature=share (published in March 2014). YouTube channel 
created in 2014, 8 videos, were created 6 years ago. 232,171 views. 1,63,000 subscribers. Language-English.
11 https://www.YouTube.com/watch?v=Nqlr7Y7yocU&feature=share (published on November 5, 2018) created in 
2018, 35 videos, Language-Arabic.
12 Last interview with Abu Saloh on the website muhajereen.com, published in January 2020. 

Content that justifies and condones violence is reflected more in 
closed channels (to a greater extent found in Telegram) and personal 
correspondence of users. A significant amount of material was found 
directly on the websites of organizations banned in the Kyrgyz Republic, 
to which there is still access despite the blocking. In addition, YouTube 
still remains to be a popular place to host radical narratives, despite the 
imposed censorship and control. There is both a variety of propaganda 
languages used (Russian, Uzbek, and Kyrgyz)  as well as variety of content 
in this segment, which is distinguished by a higher quality of design and 
theological argumentation.

It should be noted that the Uzbek-language propaganda is the most 
widespread in the region and covers at least two countries - Uzbekistan and 
Kyrgyzstan. It accounts for over 70% of the data covered. Also, the most 
widespread are Russian-language materials posted in both open and closed 
sources, which cover the entire Russian-speaking audience of Central Asia. 

The analysis of the Kyrgyz segment confirms that although the 
social networks actively use religious topics with the use of reli-
gious, sometimes extremist terms, it is often neutral in the con-
text, quoting verses of the Quran and hadiths containing one of 
the keywords specified in the sample. The most common concepts 
are ‘kapyr’ (kafir/infidel), more related to hate speech than active 
thoughtful extremist-terrorist propaganda. 

The hate speech is spread by ordinary users in social networks except the 
specialized channels (for instance, “Chechim Islamda” (The Solution is in Is-
lam)). In cases where accounts with violent extremist content were found, the 
latter consisted of reposts and links to external resources. For example, the 
active account of Almaz Soltonoev8 contains not only variety of topics such 
as learning the Arabic language, issues of worship and links to various videos 
of a Salafi and Jihadi nature for instance, videos of Sayid Buryatski (Alexan-
der Tihomirov), contain description of events in Syria and Palestine. The links 
provided lead to the following YouTube channels: Takvabook.com9, Islamic-
Front10, SharqiArmi11 and others.  

The protagonists of radical and violent ideology are a scattered audience, 
which in some cases represented by autonomous (independent) authors 
as Zufar, in other cases, authors are affiliated with prohibited organizations 
(e.g., Abdulmumin, Abu Saloh). Media activists of banned organizations for 
instance Faruq Shami play an important role in the distribution and filling 
of recruiting material. The aforementioned authors are the most popular 
propagandists broadcasting in Kyrgyz and Uzbek languages. While Zufar and 
Abdulmumin are quite active and regularly publish new content, Abu Saloh’s 
content is characterized by reposting of earlier video lessons and other videos 
about jihad12. 
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During the period covered by the study (from January 1, 2019 till May 1, 2020) 
discussions with elements of hate speech unfolded in Kyrgyz segment re-
garding the following events: a loud statement of one of the leaders of Ten-
grianism (tenirchi) - Arstan Alai about his divine nature; conducting women’s 
marches and other events organized by civic organizations in whose activi-
ties users saw the promotion of homosexuality and Western values; holding 
secular / non-Islamic holidays (Nooruz, Valentine’s Day, New Year, Halloween, 
etc.). The strengthening of nationalist narratives associated with the growth 
of anti-Russian and anti-Chinese sentiments is also noticeable. Often the 
question of interaction with Russia is raised among Kyrgyz migrants, while 
Russia is positioned as “Dar-al-Harb” and migrants working there are also 
counted as their supporters; any interactions are not possible, murder is not 
considered a sin. In the rhetoric of banned organizations operating in Syria, 
these narratives are associated with Russia’s participation in the war in the 
Middle East and the «occupation of Syria.» Anti-Chinese rhetoric has risen in 
connection with the plight of Uighur Muslims, Chinese expansion (with plan-
ning of a Chinese logistics center, transfer of mines) and the spread of COV-
ID-19. Posts of this kind were accompanied by comments calling to “eliminate 
the Chinese infidels.” Most of these materials are published by the Islamists 
themselves, both moderate and radical.

The criticism of the socio-political structure is a common narrative to one 
degree or another, common to all protagonists, individual users and organi-
zations. This refers to restrictions on wearing the hijab, visiting mosques dur-
ing the quarantine period, the possibility of receiving religious education by 
minors and so on. Such power and all its representatives are declared taguts, 
i.e., those who turned away from the precepts of Islam, or invent rules or 
laws that contradict the laws of Allah. Regarding the participation in politi-
cal elections, propagandists urge Muslims not to recognize, participate, cam-
paign and not be part of democratic parties created by infidels. It talks about 
double standards of compliance with quarantine measures for campaigning 
in parliamentary elections and closing mosques, criticizing secular authori-
ties, etc. “State mullahs.” All imams and mufti are called “traitors to the faith,” 
“idiots,” and “liars” who misrepresent the canons of Islam in favor of secular 
power. The deputies are compared to a “herd of rams” who imagine them-
selves to be lawmakers, not recognizing the laws of God, thereby creating the 
kufr system. Such materials end with an appeal to all true Muslims to come to 
their senses and act against secular power, otherwise there is a risk of being 
left under the onslaught of infidels. 

The relationship between Muslims and members of other religions is also 
widely discussed. However, it is necessary to separately highlight the ex-
tremely hostile attitude towards persons who converted from Islam to anoth-
er faith. While answering the question Abdulmumin “Мени кошунам яхудий, 
ошол менен маамиле кылсам болобу?” (My neighbor is a Jew, can I work with 
him?), also noted that it is necessary to distinguish proselytes from mem-
bers of other religious movements. The author refers to the practice that 
previously existed in Muslim countries, which at first called on the apostate 
to return to the faith, but if the call was left unheeded then he was publicly 
executed. Peaceful Muslims must stop communicating with apostates, their 
wealth is not considered a nobly acquired property, and therefore is not left 
to heirs and is destroyed. Directly, the video ends with words «Мамлекет 
элди чогултуп, динден кайткан адамды олтургон.” (The state gathered the 
people and executed those who were not people of faith). In the absence of 
a direct appeal, listeners are left with an “independent” choice of how to act 
in modern conditions. 

KEY VE  
NARRATIVES
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The key narratives of the jihadist-takfiri propaganda are focused on the idea 
of performing the khijra, on the legitimacy of jihad as the duty of all Muslims, 
on helping Muslims who have found themselves under the yoke of kafirs: 
“Jihad is fardul ain all over the globe, since kuffar took possession of all the lands, 
they established their own laws, these apostates will not establish the Hukm of 
Allah.” Referring to Ibn Temiyya, propagandists claim that when infidels attack 
the lands of Muslims, jihad is “fardu ain” (a duty). All nearby Muslim countries 
must stand up if they fail - this is the duty of all Muslims. Everyone who is 
around should help, if they cannot cope, than assistance must be provided by 
all Muslims of the world: “After believing in Allah, the main duty is to defend 
against the attack of enemies.” This narrative of helping Muslims, women and 
children subjected to violence by apostates and kafirs is central to the content 
distributed in Kyrgyzstan in various languages. It effectively finds a response 
and its addressees, as it perfectly fits the general educational discourse in the 
country about helping neighbors, the weak, women, and children.

Not a big amount of content developed over the past few years calling for 
Hijri to travel to the territory of Syria and Iraq has been found. Basically, this 
is the distribution of previously filmed material or the reasoning of individual 
propagandists on the topic. No new material released by ISIS was found 
in local languages, but there are appeals from Hayat Tahrir al-Sham (Idlib 
province) calling, if not for the need for Hijri, then for the help to brothers 
in Syria (with money, reposts, likes) fighting against the invaders (Russia, 
Iran, Saudi Arabia). Sites and channels of the organization also distribute 
videos about peaceful life in Syria, about military operations, interview field 
commanders, criticize other terrorist organizations, in particular ISIS (see: 
“False Caliphate”). The common thread is the formation of the image of the 
enemy (Assad, Putin), the unity of the ummah, the image of heroes (“The Forge 
of Men”), as well as the feeling of guilt for ignoring the call for help (“Appeal to 
bloggers”). They position themselves as the “Syrian resistance,” mujahids and 
muhazhirs. There are interviews with mujahideen from Uzbekistan, Tajikistan, 
Kyrgyzstan, Russia and other countries, emirs, and field commanders.
 

From general to specific. For example, it might seem that long reads in “Od-
noklassniki” are devoted to neutral theological explanations while in the very 
“body” of the text they contain a radical interpretation of the question. In this case, 
the following technology is used: the issue under consideration is announced, an 
introduction is made, an interpretation of this or that issue is made with a scien-
tific or theological approach. Somewhere in the middle or at the end, there is an 
imperceptible substitution of concepts, because of which a certain social group, 
pro-government speakers or the government itself are presented in a negative 
light. After that in some cases there were accusations and calls for action of a 
violent nature. The end of such posts is also unremarkable and ends on a neutral 
note. Thus, all radicalism and extremism are well veiled under sermons.

An attempt to build their own strategies in the media space, ways to attract lis-
teners, counterpropaganda against state media and against independent blog-
gers-theologians was undertaken in a special lesson by A. Zufar.13 He is trying 
to systemize propaganda of violent extremism based on: the active use of the 
capabilities of the Internet and Web applications (instant distribution, wide avail-
ability, etc.), the use of the most popular hashtags (for example: hijrat, jihad); a 
careful study of the weaknesses of official propaganda, which prefers a standard 
language and is not able to keep the attention of socially active listeners; the use 
of all methods of raising your own rating. For instance, “reverse advertising” di-
rected at terrorists, which is promoted so intensely but at the same time monot-
onously in a standardized language by the official means of counterpropaganda 
or the media that are under their  influence.

Based on the analysis of the material and other studies, the following recruit-
ment scheme can be distinguished: publication of a provocative post on social 
networks; tracking the most negative comments that share the group’s ideology; 
invitation of these persons to closed groups and further indoctrination. 

Organizations and individual advocates use multiple distribution channels across 
different platforms. In addition, titles and links change regularly, and the audi-
ence is alerted. In addition, there are alternative messengers that provide greater 
security and confidentiality of correspondence. For example, Farouk Shami, a 
media activist at HTS, suggests to download the Wickr.Me messenger, where the 
correspondence is automatically deleted every 6 days. 

STRATEGIES USED

13 Нух даъвати усуллари / Nuh propaganda methods. (Аbu Аbdulloh-20200918t120706z-001.zip\abu 
abdulloh. zip archive).



12 13

VALUES

Formation of the image of the enemy. This block includes messages about pos-
sible objective and subjective restrictions and prohibitions faced by Muslims. 
There is a clear division “us - them.” We are Muslims who behave correctly, 
in accordance with the norms of the Quran, etc. They - are representatives 
of the authorities, apostates, kafirs, etc. In order to emphasize the other-
ness, for some opposed groups, offensive names are proposed, for example, 
“servants of tyrants”, infidels, “pigs”, “dogs”, “apostates”, enemies of Allah, ta-
guts, i.e., those who turned away from the precepts of Islam, or invent rules 
or laws that contradict the laws of Allah. This also includes the opposition 
between the religious and the secular state, this is most clearly expressed 
when discussing holidays that are alien to Islam, as well as the unfavorable 
influence of the culture of a secular society.

Formation of the hero’s image. The image of the hero is based on emotion-
al appeals, on the recognition of the sacredness of Islam and jihad. In rare 
cases, it is the image of a martyr, the justification for the subsequent award 
and the justification for the “sacred mission of the mujahid.” The character of 
the hero is formed under the name “true/righteous Muslim.” A true Muslim 
is one who provides the obligatory help to brothers and sisters in faith; who 
fights against the Taguts, who hates them, who points out their mistakes - a 
Mujahid; a persistent person, the significance of this quality is evident from 
such messages as “it is necessary to raise their spirit and devotion to the 
commands of Allah, tell them examples of steadfastness of the Prophet and 
his companions.” The romanticization of militant Islamism is clearly visible. 

Indications for the correct action. Construction of an Islamic state based on 
Sharia law is the only true one, because “Islam is the truth, and everything 
else is a lie and injustice”; not to recognize, not to participate, not to agitate 
and not to be a member of political parties created by infidels; the only path 
is the path of Islam, only by adhering to this path, Muslims will get rid of 
problems and correct mistakes; A Muslim is obliged to defend his religion, 
to strive for unity; Muslims need to prepare to conduct hostilities against the 
enemies of Allah and the enemies of Islam with all their might, for this they 
need not only to learn how to shoot, but also to develop science, without 
which the development of military equipment is impossible and to make ma-
terial donations.

• benevolence (the significance of the well-being of people with whom a 
person is in contact) - expressed in narratives, which clearly indicate who 
from the person’s environment is and should be close to him (Muslims) 
and who should not be close - servants of tyrants, infidels, apostates, etc.

• universalism (the importance of understanding, gratitude, tolerance, and 
maintenance of the well-being of all people and nature) - in extremist 
narratives this value is translated ambiguously: firstly, it is rejected, 
since tolerance leads to an adequate mixed identity, where residents of 
countries identify with Muslims and combine this with national customs 
or with completely secular values. Secondly, it is supported, but only 
«correct, true» Muslims are considered «people.”

• power as a value (striving for a dignified life, desire to rise above the 
average level, material well-being, achieving a business career, getting an 
education) - extremist narratives contain clear instructions on how easy it 
is to get this power in the course of jihad.

When comparing tracked content with values (independence; stimulation; 
hedonism; achievement; power; safety; conformity; tradition; benevolence; 
universalism) the impact of narratives on the following values can be noted: 
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The values of freedom of thought and action (chosen by 94% of respond-
ents), caring for their loved ones and friends (88.2%) and joy of life (84.4%) 
are in first place for Kyrgyz youth. The value orientations of the observance 
of cultural and religious traditions are in the middle of the value hierarchy. 
But it should be noted that there is a tendency to follow religious traditions 
in Kyrgyzstan (they emphasized the importance of this value - 70.8%) over 
secular ones (they emphasized the importance of this value - 38.9%). Only 
6.4% believe that the traditions of society (secular) are more significant than 
religious ones. The least significant values are the pursuit of personal success 
with obligatory social approval (36.7%), subordination to the opinion of other 
people, as they think in this case (23.8%), the desire to be a leader and/or po-
litical activist (23.5%). The hierarchy of values suggests that Kyrgyz men are 
not ready for stability through voluntary self-restraint and subordination, de-
spite the priority of collectivist values (concern for others and justice for all). 
At the same time Kyrgyz women put stability in the first place, being ready for 
voluntarily limiting themselves and being obedient.

The value orientations transmitted in extremist narratives are universal for all coun-
tries of the Central Asian region. In addition, guidelines are used that are basic for all 
people living in countries where collectivist values dominate (caring for oneself and 
loved ones, supporting traditions, conformity, tolerance and maintaining the well-be-
ing of all people). According to the results of the study, the value transmitted by the 
VE and shared by the youth of Kyrgyzstan is taking care of themselves and their 
loved ones. In the VE narratives, the concept of «loved ones» is expanded to include 
«brothers and sisters in faith,” and the Muslim community. The prevalence of the 
value of caring for oneself and loved ones may be associated with the universality of 
this value and the focus of the work of extremist propagandists overall in the whole 
region. Even though the value of traditions, both religious and secular, is not in the 
first place, it plays an essential role in substantiating the accepted position. For the 
most part, propagandists influence young people who, for subjective reasons, are in 
a situation in which values are either not fully formed, or they have been subjected 
to serious changes due to traumatic situations or simply faced collisions with reality 
(so-called difficult life situations). At this moment, religious values become dominant 
as they provide answers to many questions and these answers are clear and specific. 
At this point, young people become the most vulnerable to extremist propaganda.

VALUE ORIENTATIONS  
OF THE YOUTH  
OF KYRGYZSTAN14 

14   In total, 1003 people were interviewed in Kyrgyzstan, of which 50% were men, 50% were women. Of the total 
number of respondents, respondents aged 18-21 were 36.8%, 22-25 - 30.9% and 26-35 - 31.5%. By place of 
residence, 35% are urban dwellers and 65% are rural dwellers. According to the level of education, 45.2% have 
higher education, 12.7% - secondary specialized, 25.4% - incomplete higher, general secondary - 12.9%, have an 
academic degree - 2.6% and 0.7% - incomplete secondary education.
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RECOMMENDATIONS15

 

15 Recommendations for communication campaigns by the media, nongovernmental organizations, government 
agencies and religious leaders to prevent violent extremism among the population are outlined in more detail in the 
draft appropriate communication strategy for Kyrgyzstan.

1. Building strong professional relations between the media and the 
body on for combating extremism of the Ministry of Internal Affairs 
of the Kyrgyz Republic as the main source of information.

2. Encouraging the media to create alternative narratives and formats.

3. Training and raising awareness and accessibility on the theme of 
current PVE laws, definitions and terminology.

4. Introduction of optional classes in schools and universities (or the 
introduction of elements into specialized subjects) on media and 
information, digital literacy, and the development of critical thinking 
in the consumption of information. 

5. Conducting information campaigns and developing practical 
campaigns to reduce the glorification and sacrifice of those 
convicted of violent extremism.

6. To develop the proper terminology in the topic of PVE in the Kyrgyz 
language. 

7. Creation of discussion platforms for target audiences on 
religious issues, PVE, by expanding the agenda and by attracting 
representatives of all faiths and social groups.

8. Adherence to the principle of neutrality of public policy and public 
service. Transfer of the functions of the propagandist of «traditional 
Islam» to the relevant religious organizations.

9. Preservation of ethical and semantic boundaries in the style of speech. 
Expressions similar to “right Islam,” “Kyrgyz Islam,” “Hanafi Islam,” 
“traditional Islam” cause rejection and negative discourses, and are also 
used by banned organizations to justify their own ideology.

10. Reducing the importance of the exclusive role of the muftiate and 
refusal to transfer roles, functions and functions unusual for it, duties 
and responsibilities of state bodies 

11. Involvement of non-state media in information policy.

12. Raising awareness and accessibility of the concepts of the secular state 
and its values.

13. Cooperation with youth organizations and departments of religious 
studies and theology of state universities.

Recommendations for the work of government agencies  
in Kyrgyzstan:

1.
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1. Hate speech against religious and social groups and manifestations of 
Islamophobia in materials should be avoided.

2. Improving the quality of religious studies and religious competence 
of staff for the preparation of PVE materials with a sufficient level of 
expertise.

3. Search for new and relevant visual clues for the design of PVE materials. 
Stereotyped solutions cease to affect the target audience and are not 
effective.

4. Involvement of experts in the creation of content, particularly religious 
scholars and lawyers.

5. Active assistance in the information campaign on state policy in the 
religious sphere and the prevention of extremism and terrorism.

6. Maintaining diversity in the spectrum of PVE-focused topics. It is 
necessary to develop not only the religious aspect, but also important 
related social topics.

7. Informal involvement of young people in creating agenda, content, and 
discussion formats.

8. A variety of experimental formats of communication products by 
attracting young authors and specialists from related disciplines.

9. Distinguishing religious topics from PVE, use of these two themes in the 
same material.

10. The introduction of formats and genres aimed at developing critical and 
analytical thinking in the audience.

11. Development and promotion of the values of the secular state and 
interfaith society.

1. Active cooperation and joint design with the media, popularization of 
the mission and goals of the activity.

2. Improving the accuracy and correctness in the use of religious and legal 
terms.

3. To search for alternative keys to upgrade theme on prevention of violent 
extremism.

4. To introduce an ethical framework for the use of visual and textual im-
agery in the coverage and presentation of religious themes: clichéd pho-
tographs and manifestations of hate speech. 

5. To introduce neutral and non-judgmental narratives.

6. Attracting the target audience to open discussions and project coopera-
tion.

Recommendations for the work of media in Kyrgyzstan:2. Recommendations for the work of NGOs in Kyrgyzstan:3.
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1. Modernization of the style of presentation and content on a religious 
topic with adaptation to a specific target audience: simplicity, accessibil-
ity, ease of understanding.

2. Reducing the level of edification and alienation in working with the tar-
get audience.

3. Using discussion platforms on social media and our own information re-
sources to discuss sharp and sensitive topics in a friendly and light tone.

4. Creation of separate information platforms aimed at dialogue with the 
target audience.

5. Bringing together religious and non-religious audiences to jointly discuss 
sensitive topics and values.

6. Promotion of the idea of multi-confessional society.

7. Teaching religious leaders in public speaking, digital literacy, and media.

8. Expanding the circle of religious leaders mentioned in the media.

9. Encouraging the participation of young religious leaders and religious 
women in the information space.

10. Organization of thematic open meetings in mosques for everyone to 
discuss issues of spiritual culture.

11. Timely and open reaction to news and sensitive topics on a variety of 
media platforms.

12. Expansion of the language range for dialogue with all ethnic groups rep-
resented in Kyrgyzstan.

13. Development of image and reputation tools for working in media chan-
nels relevant to the target audience.

Recommendations for the work  
of religious leaders in Kyrgyzstan:

4.

To State Institutions and media:

Political messages: promotion and popularization of the ideas of a secular 
state; development of the image and reputation of young public figures; 
development and promotion of political literacy; popularization of the fun-
damental concepts of history and political science, development of aware-
ness of current trends in political activity, existing leaders and represented 
parties; response to violence and its propaganda; promoting the values of 
multiculturalism, promoting the values of ethnic diversity. 

Social messages: development of group identity; popularization of the role of 
civic initiatives and personal self-development; educate about the root value 
of the economy and drivers of financial well-being; improving the quality of 
life and its popularization; promoting and building communities; populariza-
tion of a free, healthy society; development and strengthening of ties within 
the community of labor migrants; development of initiatives aimed at the 
integration of labor migrants in the host country; promoting national culture 
and identity, working with negative stereotypes associated with class and 
economic inequalities. 

To provide for the possibility of addressing political, social, 
and religious triggers in the communication strategy. Nar-
ratives should include:

Development of the principles of mutual assistance, empathy, 
and charity; promoting moral obligations and true values in a 
positive context; promoting humanitarian and human rights 
values.

To religious organizations:

Religious messages: development of the reputation and authority of imams 
and muftiates in the public space; disclosure of the true meanings of good 
deeds; education in the field of financial well-being and the subject of money; 
promotion of multicultural ideas; disclosing the diversity of gender charac-
teristics in the female Muslim community; dissemination of basic terms and 
information about Islam; promoting multi-confessionalism and religious tol-
erance; distribution and promotion of educational content.



This document is based on the study, «Radicalism Online: An Analysis of the Meanings, 
Ideas, and Values of Violent Extremism in Central Asia, which can be found on the 
websites of Internews and the Research Center for Religious Studies, as well as 
relevant country communication strategies.


